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Stay on Brand.

Two smart ways to manage
print, promo, and apparel.

Built to Work. Not Sit Iidle.

() STORE CLOSES ON MAY 22.

Company Store

Not every organization needs an
online store. We build ours to:

E simplify ordering
@ maintain brand consistency
@ reduce administrative workload

@ improve the employee ordering experience

How we maximize your upfront investment:
$ When your store is actively used, we credit that investment back —
because successful stores create better results for everyone.

Let’s build the right store -
not just any store.

For more information

scan this code or call
763.553.1630 The IVP Group

so much more than Print




Not all online stores are
built for the same job.

Two Solutions. One Goall.

Make ordering easy. Keep your brand strong.

s m Answer a few quick questions to find the right solution for your team.

DIGITALSTOREFRONTS ...
Your long-term ordering system . ; . Mg
]

for everyday workplace items. — - =

START HERE:

What are you trying to solve?

Best for: What It Solves: How it Works:

« Business cards v’ Stay consistent with approved

« Stationery, brochures,
booklets

* Repeat orders
+ Onboarding kits

*  Multi-location teams

branding every time.

Simplify items with variable
data, like business cards.

v

v" Centralize everything with one
place for full control.

v

Save Time. No emails = No
confusion.

BOTTOM LINE: Order often? This is your system.
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Employees order
any time

ltems ship as
needed

Easy Ordering

Full Reporting and
control

}

Do employees need
access year-round?
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Is this tied to a campaign,
event, apparel launch, or
seasonadl initiative?
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YES
DIGITAL
STOREFRONT

YES

POP-UP STORES

Your short-term store for
campaigns and apparel drops.

Best for:
+  Employee apparel
programs

« Seasonal campaigns
« Events and initiatives
« Culture-building efforts

* Limited-time collections

Why It Works:

v" Creates Urgency. Limited time
drives action.

v'  Eliminates admin work of
collecting orders or sizes.

v Maximizes budget impact.

v/ Builds culture with merch
employees actually want.

How it Works:

@ Open store
(2-week window)

Employees order
directly

after close

(2]
© Production begins
@O Bulk distribution

lNo

Are people ordering repeat
business materials?

lNo

-, e

YES
DIGITAL
STOREFRONT

BOTTOM LINE: Running a campaign? Choose this option.

Maximization Tip:

Pop-Up Store participation
increases when staff receive a
purchasing allowance or credit.
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OOO Not sure which one fits?

Need both? Many organizations do.
O@U We'll help you choose or combine both
based on how your team operates.

Use a Digital Storefront for everyday business needs PLUS pop-up stores
for campaigns, apparel, and culture-building initiatives.




