
An Integrated Marketing Solution



What is more Response?

More Response is a marketing-based 
solution designed to seamlessly track the 
effectiveness of your direct mail campaign 
while enhancing the results through the 
integration of digital platforms.

Our marketing platform is designed as 
an Omnichannel Marketing approach. 
Turn a single mail piece impression into 
multiple repetitive impressions to the 
same audience across multiple platforms. 



WHYmore Response is for you

•  80% of sales are made between the 8th and 12th touch

•  Get up to 8-16 touches to the direct mail recipients for pennies per piece.

•  Real Time Trackable Results through a personal dashboard making it easier to see attribution   
   and determine Return on Investment. 

•  Omni-Channel marketing that integrates with the power of direct mail for an average 23-46%    
   lift in results over traditional direct mail. 

•  No lead left behind and no money left on the table!



Technologies to drive 8 to 16 impressions per piece for a 23-46% 
lift in response over a traditional direct mail campaign
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SocialMatch
We pre-match your mailing list to social media accounts and deliver 
ads to those people before, during, and after the mailing arrives. 

Mailing List



SocialMatch Dashboard

High Level Reporting for Campaign Granular Reporting By Mail Drop 



Mail Tracking
Receive full transparency on when mail is expected to arrive 
in homes and confirmation of delivery. Be fully prepared to 
handle the response from your direct mail campaign. Powered By:



Mail Tracking Dashboard



Informed Delivery®

Consumers signed up with Informed Delivery will receive an 
email preview of the mail arriving that day. With an interactive 
campaign, mail recipients will see a full color ride along ad and 
be able to respond with a single click!

• More than 47 million people are signed up with Informed Delivery

• Informed Delivery now reaching ~20% of the US direct mail population

• Sign-ups are increasing by over 1.3 million people per month 

• Over 65% of people open their Informed Delivery alerts daily

• Informed Delivery average click through rates range from 4-11%

• 57% recall seeing previews of campaign mail

• 44% say this made them more likely to read the mail.



Informed Delivery® Dashboard



Call & Text Tracking
Track campaign effectiveness by recording every call that comes in 
from the mail campaign and capture the name, address, phone number 
and demographic information of callers when available. Engage with 
consumers and drive incremental conversions by delivering coupons 
and URLs via SMS from the same call tracking number.

*SMS messages have a 209% higher response rate than phone, email
*Omnichannel campaigns that involved SMS at some point in the process 
were 47.7% more likely to end in conversion (Omnisend, 2020.)



Online Follow-Up
Re-engage website visitors who left without taking an action 
by reminding them of their interest through retargeting ads on 
the Google Display Network.  



Online Follow-Up Dashboard

• Website visitors who are retargeted 
with display ads are 74% more likely 
to convert on your website 

• With retargeting, the percentage
of users who return and complete 
conversion process increases to 26% 
(businesses start with an average of 
4% website conversion rate)

Google it!



Social Media Follow-Up
Re-engage website visitors who left without taking an 
action by reminding them of their interest through 
retargeting ads on Facebook and Instagram.  



Social Media Follow-Up Dashboard

• 92% of people access social media daily

• 68% visit multiple times per day, spending 3-4 
hrs. per day on Facebook & Instagram alone!

• 84% access social media via their mobile 
device

• The fastest growing new profile demographic 
on FB is age 65 and up

The Social Scene



LEADMatch
Identify Anonymous Website Visitors 

Know WHO visited the website from the direct mail 
campaign and what actions they took. Get the postal 
addresses of unique visitors who were not on the 
mailing list and retarget them via direct mail



LEADMatch Dashboard
Notify us through 
the dashboard when 
you want to purchase 
your leads. 



LEADMatch Target Area & Auto Delivery
• Set target areas before the campaign starts 

• Set auto-delivery frequency by quantity of 
  leads or time frame.



Direct Mail Retargeting
• Averages 9-18% Response Rates

• Digital Integration Increases Responses by 23-46%



Dashboard
One Dashboard to see it all. 
 



One Dashboard to see it all. 
 

• Average website conversions hover around 2 to 4% —96% of marketing respondents leave your 
  website. (Invesp, 2022)

• Marketers using three or more channels in any one campaign earned a 287% higher purchase      
  rate than those using a single-channel campaign. (Omnisend, 2020)

• Purchase frequency is 250% higher on omnichannel vs. single channel and the average order      
  value is 13% more per order on omnichannel vs. single channel. (Omnisend, 2020)

  23-46% Lift!



One Dashboard to see it all. 
 

Marketers who use 4 to 6 channels in their multichannel 
campaigns report the best response rates.

Research shows that combining three 
or more channels delivers an average 
engagement rate of just under 19%, 
compared to 5.4% for single-channel 
campaigns. ~Forbes technology council



Thank You


